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Facebook App

Campaign: 
Bud Light Platinum
Product Launch,
Super Bowl XLVI

Function:
Make a music video 
from the images in  
a user’s own photo 
album, together with 
BLP branding, set to 
the music of  
Avicii “Levels.”

Note:
Received over  
60k “Likes” in a day 
for a newly launched 
product.

Agency:
Translation
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Facebook App

Campaign: 
StateFarm Recruitment

Function:
Upload a candidate 
video, include referrals 
from within your 
network of friends,  
vote on candidates.

Agency: 
Translation



Facebook App

Campaign: 
StateFarm summer 
music festivals 
sponsorship

Function:
Play matching game to 
win free tickets.

App also featured 
Instagram integration, 
showing photos  
hashtagged from 
events.

Agency: 
Translation
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Facebook App

Campaign: 
MARS Candy  
Halloween Promotional

Function:
Trick-or-Treat game 
largely based on 
“Parking Wars” game 
dynamic.

Note:
#1 Halloween app 
of season, by user 
participation.

Agency:
G2 / GREY
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Facebook App

Campaign: 
Milano Cookies eGifts

Function:
Gift Milano Cookies.

Agency:
G2 / GREY



Facebook App

Campaign: 
StateFarm / NBA  
State of Fandom

Function:
Data-Visualization 
of all NBA teams 
fanbase among the 
user’s friend-network.

Agency: 
Translation
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