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facebook

Facebook App

Campaign:

Bud Light Platinum
Product Launch,
Super Bowl XLVI

Function:

Make a music video
from the images in

a user’s own photo
album, together with
BLP branding, set to
the music of

Avicii “Levels.”

Note:

Received over

60k “Likes” in a day
for a newly launched
product.

Agency:
Translation

B wan
[ Info

A0 Friend Activity
Photos

About

Enjoy Responsibly. To ensure
the best environment possible
for our fans, please keep in
mind that any posts that are
offensive or suggest
irresponsible consumption will
be removed.

Bud Light Platinum [ ke |

Food jBeverages

g“‘li. Ao

INTRODUCING

BUD LIGHT PLATINUM
N "

AWVICH

Use your
Facebook photos
tocreate your
own video to -
AVICII's "Levels.” |

#FMAKEITPLATINWUM

CHECK OUT THE FEATURED VIDEOS
OTHERS HAVE CREATED USING THEIR PHOTOS.
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Campaign:

Bud Light Platinum
Product Launch,
Super Bowl XLVI

Function:

Make a music video
from the images in

a user’s own photo
album, together with
BLP branding, set to
the music of

Avicii “Levels.”

Note:

Received over

60k “Likes” in a day
for a newly launched
product.

Agency:
Translation

B wan
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A0 Friend Activity
Photos

About

Enjoy Responsibly. To ensure
the best environment possible
for our fans, please keep in
mind that any posts that are
offensive or suggest
irresponsible consumption will
be removed.

Bud Light Platinum

Food fBeverages

CREATE YOUR OWN VIDEO

TO AVIGHESEIEEVE | S”

SEE DETAILS BELOW

#FMAKEITPLATINUM

MAKE MY VIDEO

SHOW USs HOW
YOuU ANDYOUR FRIEMNDS
WVICI #MAKEITPLATINUM.

CHECK OUT THE FEATURED VIDEOS

OTHERS HAVE CREATED USING THEIR PHOTOS.

)
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Facebook App

Campaign:

Bud Light Platinum
Product Launch,
Super Bowl XLVI

Function:

Make a music video
from the images in

a user’s own photo
album, together with
BLP branding, set to
the music of

Avicii “Levels.”

Note:

Received over

60k “Likes” in a day
for a newly launched
product.

Agency:
Translation

B wan
[ Info

An Friend Activity
Photos

About

Enjoy Responsibly. To ensure
the best environment possible
for our fans, please keep in
mind that any posts that are
offensive or suggest
irresponsible consumption will
be remowved.

Bud Light Platinum

Food /Beverages

CREATE YOUR OWN VIDEO
TO AVIGHE-SRIIRENE | S& &

FMAKEITPLATINULM

@ 5tepl
First select your photo albums

Click which albums contain the photos you want to use in your
“Levels” video — You can view and select the photos in the next step.

Images that your friends tagged of you, will not show up.

Moblie Uploads Cover Photos

Moblie Uploads

Moblie Uploads Cover Photos
noto B Dhoto

@ 5tepl

Bud Light Platinum

Food /Beverages

CREATE YOUR OWN VIDEO
TO AVIGHIESRIRENFE | S* &

FVIAKEITPLATINWLM

#
Then select your photos

Click on 15 to 20 photos you want to use that show how you and your
friends #MakeltPlatinum. Everyone must be 21+ at the time the photo
was taken.

@ Step 2

[ conact |
[ @ Step 2
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Facebook App

Campaign:

Bud Light Platinum
Product Launch,
Super Bowl XLVI

Function:

Make a music video
from the images in

a user’s own photo
album, together with
BLP branding, set to
the music of

Avicii “Levels.”

Note:

Received over

60k “Likes” in a day
for a newly launched
product.

Agency:
Translation

B wan
[ Info

A0 Friend Activity
Photos

About

Enjoy Responsibly. To ensure
the best environment possible
for our fans, please keep in
mind that any posts that are
offensive or suggest
irresponsible consumption will
be removed.

Bud Light Platinum

Food fBeverages

CREATE YOUR OWN VIDEO
TO AVIGEHESESIREVE | S* &

FMAKEITPLATINULM

o ] @5tep3
Now view your video

Share with my friends 21+

CHECK OUT THE FEATURED VIDEOS
OTHERS HAVE CREATED USING THEIR PHOTOS.




facebook

Facebook App

Campaign:
StateFarm Recruitment

Function:

Upload a candidate
video, include referrals
from within your
network of friends,
vote on candidates.

Agency:
Translation

facebook

StateFarm

NATION

B wan
& Info

80 Friend Activity
Welcome

&% Amazement Park
g ESPN CoverliLive

E= Questions
Events
Photos

About

State Farm Nation - Welcome
to State Farm Nation, where
our fans can get he...

Mare

1,372,771

like this

7,007

talking about this

Likes See All

Roadtrip Nation
26 Seconds

[
:Z

the challenge

m Brodie Smith
% o

Create a Page

Add to My Page's Favorites
Get Updates via SM5

Cet Updates via RSS

Unlike

Report Page

Share

e Bud Light Lime
faeS 12

PEOPLE LIKE YOU
/ AREN’T EASY TO FIND.
IWe’re Wle fenow. wg'ue,ﬂmﬁmﬁiug!

HIRING

Lorem ipsum dolor sit amet, conse
ctetur adipiscing elit. Maecenas sustem pus
ligula vel luctus. Proin ut orci nulla.

MEET THE CONTENDERS _

You're the kind of person who:
. volunteers to be the designated driver

. helps out when a friend moves
, can always tell when something’s wrong

insTRucrions

Ask your friends for
a recommendations

NEXT

You're not alone.

and references.
(Copy is FPO)

%1 Chris Grayson

Home ~

E Sean's birthday is today

E 1 event this week



facebook

Facebook App

Campaign:
StateFarm summer
music festivals
sponsorship

Function:
Play matching game to
win free tickets.

App also featured
Instagram integration,
showing photos
hashtagged from
events.

Agency:
Translation

o StateFarm™  COACHELLA  BONNAROO

WATCH THE

COACHELLA

- LIVE STREAM
FROM THE COMFORT OF YOUR OWN COUCH.

WATCH COACHELLA LIVE DI:l YOUTUBE
Far from the desertgclose to the music.

TIPS & TRICKS

HOW TO GET THE MOST OUT OF THE COACHELLA LIVE ARCHIVE
- READ MORE >

< CLICK HERE »

TOWINTI
BONNAROG

JUNE 7-10, 2012
MANCHESTER, TENNESSEE

THE SUNNER'S JusT
BE Teks ST EGiNG




facebook

Facebook App

Campaign:
StateFarm summer
music festivals
sponsorship

Function:
Play matching game to
win free tickets.

App also featured
Instagram integration,
showing photos
hashtagged from
events.

Agency:
Translation

oo StateFarm™

COACHELLA BONNAROO

FOR FOUR DAYS EACH YEAR

MANCHESTER, TENNESSEE

BECOMES THE EPICENTER OF
THE MUSIC WORLD

EAD NEWS: THE BONNAROO TICKETS
HAVE BEEN WON.

GOOD NEWS: COME BACK MAY 25

FOR A CHANCE TO WIN LOLLAPALOOZA TIX.

THE
it

FOR A CH,
LI
CHicAGO L2




facebook

Facebook App

Campaign:
StateFarm summer
music festivals
sponsorship

Function:
Play matching game to
win free tickets.

App also featured
Instagram integration,
showing photos
hashtagged from
events.

Agency:
Translation

&% StateFarm™  COACHELLA  BONNAROO  LOLLAPALOOZA

[Sljanaie
WIN A 3-DAY VIP

FESTIVAL@;{ACKAGE
_rJJ_l _I i_r J _t_J_J_uS
MIX & MATCH SWEEPSTAKES

@ Click tickets to reveal festival essentials.
@ Find the matching pairs.

@ Match all 8 pairs to be automatically
entered for a chance to win.

Grand Prize: VIP Festival Package -
including 2 tickets, airfare, hotel
and accommodations - and other
great prizes. See Official Rules.

-
-
-
-
-
-
-
-
-
-
-
-
-
*
-
*
-




facebook

Facebook App

Campaign:
StateFarm summer
music festivals
sponsorship

Function:
Play matching game to
win free tickets.

App also featured
Instagram integration,
showing photos
hashtagged from
events.

Agency:
Translation

oo StateFarm™

o Slate Farm-

Grand Prize: VIP Festival Package -
including 2 tickets, airfare, hotel
and accommodations - and other
great prizes. See Official Rules.

COACHELLA BONNAROO LOLLAPALOOZA

SEATTLE'S MUSIC & ARTS E:'_E‘STNAL

BUMBERSHOO

SEPTEMBER1- 2 AT SEATTLE CE

WINA 3-DAY VIP

FESTIVAL PACKAGE

Wi

e — . -

HIX & Hﬂ'l'l:ll SWEI'S'I'AKES

NTER

- |

E,- o

@ Find the matching pairs.

entered for a chance to win.

BUMBERSHOOT

B f

o State R

@ Click tickets to reveal festival essentials.

Match all 8 pairs to be automatically

d0HdD



facebook

Facebook App

Campaign:
StateFarm summer
music festivals
sponsorship

Function:
Play matching game to
win free tickets.

App also featured
Instagram integration,
showing photos
hashtagged from
events.

Agency:
Translation

CROP

a:f.m\:r'.u..- + the Taching

’.'_f' e

oy
—
4

o

‘,;«_,_;.qr HELLF St
L \
Bl "

tagram or Burbn, inc.

of Burbn, inc.

#coachella & #coachella2012

- COACHELLA '

d0¥D

d0HD




facebook

Facebook App

Campaign:
MARS Candy
Halloween Promotional

Function:
Trick-or-Treat game
largely based on
“Parking Wars” game
dynamic.

Note:

#1 Halloween app
of season, by user
participation.

Agency:
G2 / GREY

€9 MARS Trick-or-Treat

+ Invite Friends to Trick-or-Treat

Pending Tricks High Scores Help

Username: Pieces of Candy:. Status:

You Hawve

Pending Tricks.

You have chosen to get treats from a neighbor. 2,
As a Small Spook, you can choose 1 piece of candy. 8

'_ Filter Friends ¥ 1 Search Fr

& Recent Trick-or-Treat Activity

T :
5“@ N sianuis) g



facebook

Facebook App

Campaign:
MARS Candy
Halloween Promotional

Function:
Trick-or-Treat game
largely based on
“Parking Wars” game
dynamic.

Note:

#1 Halloween app
of season, by user
participation.

Agency:
G2 / GREY

€ MARS Trick-or-Treat

+ Invite Friends to Trick-or-Treat

Pending Tricks High Scores Help

Username: Pieces of Candy: Status:

You Hawe

Pending Tricks.

Trick
Pending

\d

James M. Erian R.

You have chosen to get treats from Patrick K.
As a small Spook, you can choose 1 piece of candy.

| Filter Friends 4 i Search Frier

Iilky Wy RERE 05 R S| A F RS

€ Recent Trick-or-Treat Activity
. _ ¢ You attempted to Trick Brian R.
Your Trick is Still Pending

You could Win a Million Dollars at
http:/ fwww_halloweenmillion.com

James M. has Tricked you and their
g‘ trick was successful - you lose 5 pieces of
Y® candy - View this trick?

You treated at Holly G.'s door and
-



facebook

Facebook App

. faCEbnnk Search Home Profile Account «
Campaign:

Milano Cookies eGifts
Function:
Gift Milano Cookies.

1lano

Agency: L7
: = : .
G2 / GREY Milano® cookies eGifts
Friends Ist } 2nd f} 3rd
b . | I‘
] ADD A FRIEND Ch?osa fﬂ.‘hd I Chooafa Who |F' Choose Where
e —— Which delicious What friend do you You can send your
. variety of Mianc® want to send your eGift through
?;I%L;Qﬁnﬁgd gfg Su:rw. ;:Gookieg’}do Yo wont et fo? Facelook or email.
of just pick a product to FeAeL
get started.

Milano  Giv Tins QD G s §

Elegant, imesistile, classic Original Milonc® MAnt Alaro® Strawberry Milano®  Crange Milarnc®
Milanco® cockies.

All 7 oz. bags are $3.95



facebook

Facebook App

Campaign:
StateFarm / NBA
State of Fandom

Function:
Data-Visualization
of all NBA teams
fanbase among the

user’s friend-network.

Agency:
Translation

CROP

StateFarm

NATION

B wan
[ Info

A0 Friend Activity
Welcome

&% Amazement Park
¥ ESPN CoveritLive

[ ¥
== Questions

E Events
Photos

About

State Farm Mation - Welcome
to State Farm Mation, where
our fans can get he...

More

1,372,771

like this

7,007

talking about this

State Farm Nation » NBA State of Fandom ) Like

Product/Service

DECLARE YOUR ALLEGIANCE

Show off your team spirit on your Facebook page with exclusive
MBA team cover art.

FANS OR FOES?

Come back after 3/7 to see where your Facebook friends' team
loyalties lie. Like this to get a reminder.

FABLES OF FANDOM

You won't believe what startled these unluchky fans!

408D



E Fans or Foes?

s K- 1ndemi im ih to s ¥ WOl cebook | [}

facebook

CHOOSE YOUR TEAM. SEE WHO ELSE IS A FAN. " Share on your Wall |

Click on a team logo below to choose your team.

Facebook App

Campaign:
StateFarm / NBA
State of Fandom

Function:
Data-Visualization

of all NBA teams

fanbase among the
user’s friend-network.

Agency:

Translation _'i

Complete Team Rankings on Facebook

1 Mew York Knicks 11,818,141
Miami Heat 4,826,398
3 Los Angeles Lakers 1,649.422
Boston Celtics 999,999

CROP

Mew Jersey Nets 990 998

B Fhiladelphia 76ers 9949 997

d0OHD




E Fans or _Foes: New York Knicks

i to see wl yoL boak frier

facebook

CHOOSE YOUR TEAM. SEE WHO ELSE IS A FAN. " Share on your Wall |

Click on a team logo below to choose your team.

Facebook App PREI choose Another Team

Campaign:
StateFarm / NBA
State of Fandom

Function:
Data-Visualization

of all NBA teams
fanbase among the
user’s friend-network.

Agency:
Translation

Friends that support your team
L 3

Among Among all
our Facebook
riends Fans

CROP

d0OHD




facebook

Facebook App

Campaign:
StateFarm / NBA
State of Fandom

Function:
Data-Visualization
of all NBA teams
fanbase among the

user’s friend-network.

Agency:
Translation

CROP

i \ ame i ) sea wher P
[ nation | rat var r ) t 't Yol I

Fans or Foes: New York Knicks

CHOOSE YOUR TEAM. SEE WHO ELSE IS A FAN.

Click on a team logo below to choose your team.

—_—
Reser Choose Another Team

Fans or Foes?

Create your own NBA fan graph to see where your

friends' loyalty lies.

Share on your Wall

umu@m&m

@ CHICAGO
yBULLSY

Friends that support your team

i

Among
i our
B Like riends

Among all
Facebook
Fans

d0OHD




END

Chris Grayson’s Facebook App Portfolio

chris@chrisgrayson.com | 917-597-4787



